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Pfizer Malaysia

Pfizer Malaysia is committed towards Working Together for a Healthier World™, We apply our global resources and strive to set the standard for
quality, safety and value of medicines to improve the health and well-being of Malaysians at every stage of life. Our diversified health care portfolio
includes human biologic, small molecule medicines and vaccines in Biopharmaceuticals, as well as awide range of Nutritional products.

We collaborate closely with public and private health care providers, and communities to support and expand access to reliable, affordable health
care in Malaysia. Pfizer Malaysia began operations in 1964, and every day, some 500 colleagues in nine offices throughout the country work to
advance wellness and make a difference for all who rely onus.

Wyeth is now a wholly owned subsidiary of Pfizer Inc. The merger of Wyeth Malaysia and Pfizer Malaysia entities may be pending in various
jurisdictions and integration is subject to completion of various local legal and regulatory obligations.

To learn more about our commitments, please visit us at www.pfizer.com.my
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s !,;!" PT Prudential Life Assurance
PRUDENTIAL

Established in 1995, PT Prudential Life Assurance (Prudential Indonesia) is a leading life insurer in Indonesia and is part of Prudential, pic,
the UK-based retail financial services group. Leveraging Prudential's more than 160 years of experience in the life insurance industry,
Prudential Indonesia is committed to providing best-in-class investment, savings and protection insurance solutions to customers across
the country. Since launching its first life insurance policy, combined with unit-linked investments products in 1999, Prudential Indonesia
has been a market leader of this innovative product category in Indonesia. Prudential Indonesia also offers a variety of products and
services designed to meet the diverse financial needs of customers in Indonesia. As of 31st March 2011, Prudential Indonesia had seven
sales offices across the archipelago (in Jakarta, Medan, Surabaya, Bandung, Denpasar, Batam and Serna rang) and 236 agency offices
(including Jakarta, Surabaya, Medan, Bandung, Yogyakarta, Batam and Bali). Prudential Indonesia has a network of more than 96,000

agentsserving around 1.2 million.

Telkom 0 PT Telekomunikasi Indonesia, Tbk.
Indonesia

v weordd dn your hand

PT Telekomunikasi Indonesia, Thk. is a State Owned Enterprise (“SOE") and the largest telecommunication and network services provider in
Indonesia. Serving millions of customers nationwide, we provide a strong portfolio of information and communication services, including fixed
wireline and fixed wireless telephone, mobile cellular, data and internet, and network and interconnection services, directly or through our
subsidiaries.

The Government is TELKOM's majority shareholder and the remaining shares are owned by the public. Our shares are traded on the Indonesia Stock
Exchange (“IDX"), the New York Stock Exchange (“NYSE"), the London Stock Exchange [“LSE") and the Tokyo Stock Exchange (without listing).

In response to the mounting challenges in the domestic and global telecommunications industry, we have undertaken a fundamental and
comprehensive transformation of our entire business, including our portfolio, infrastructure and systems, organization and human resources, and
our culture. This transformation is part of our initiative to reduce our dependence on our legacy telecommunications portfolio of fixed line
telephony, mobile telephony and multimedia, and encompass a broader portfolio of TIME. With our commitment to ongoing innovation, we are now
positioned as a strongly competitive new wave company.

We firmly believe that our commitment to unlimited mobility and connectivity will boost confidence among both retail and corporate customers in
the quality, speed and reliability of the services and products we offer. The proof lies in our growing number of subscribers, which reached 126.4
million by March 31, 2011, representing a growth of 18.9% comparing with the data in previous years. Of this total, 8.3 million are fixed wireline
customers, 18.7 million are fixed wireless customers and 100 million are cellular customers.
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éné RAK Ceramics
RAK

Do fie o woridfrede

RAK Ceramics is currently the world's largest manufacturer of ceramic and porcelain tiles accounting for around USD 1 billion global sales
annually. The Ras Al Khaimah-based company currently was established in 1991 by H.H. Sheikh Saud Bin Saqr Al Qasimi, the ruler of Ras Al
Khaimah and RAK Ceramics Chairman, and Dr. Khater Massaad, CEQ, who directed the company towards global competitiveness,

technological advancement, and high-quality production.

Specializing in high-guality ceramic wall and floor tiles, Gres Porcellanato, and sanitary ware, RAK Ceramics uses more than 8,000
production models, with new designs added almost every week to its product portfolio. Tiles are manufactured in a variety of sizes, from

10cmx10cmupto 125 cmx 185 cm, the widest range offered in the ceramic field.

The global production of tiles exceeds 360,000 sqgm and 12,000 pieces of sanitary ware per day from its state-of-the-art plants in UAE

China, Sudan, Bangladesh, India and Iran.
RAK Ceramics manages over 15,000 employees worldwide and currently exports to more than 150 countries, which is a testimony to its

excellent reputation worldwide.

RAK Ceramics is a 150 9001 : 2008 & 1SO 14001 : 2004 certified organisation. In 2007, it was given an AA rating and was ranked among the
top four brands in the UAE by UK-based Brand Finance Middle East. RAK Ceramics was also recognised as Company of the Year in 2004 by
the Arabian Business Awards and bestowed the MRM Business Award for Manufacturing, the highest manufacturing award of the UAE, by
the Dubai Chamber of Commerce and Industry. It has also been awarded the SuperBrand status in 2009 and 2010.

Rotana Media Group

Woe built the largest libraries of Arabic films and music. Also we are the largest producer of new films, music records and video clips. We
carefully acquired this content and added to it. Rotana is established as the largest and single most successful Arab media company in the
Middle East, with offices in Jeddah, Kuwait, Dubai, Beirut and Cairo. But our reach extents for further than that — we dominate the Arabic
movie world, we supply broadcast and cable television services across the Middle East, North Africa and into southern Europe. Our music
publishing and sales operation adds third party distribution partners throughout the rest of Europe and North America, and we're about to
add South America. Along the way, we have achieved much, and there is more to come.

* Thelargest Arab media conglomerate, with a unique diversification across the media spectrum.

*  World's largest Arabic music production company.

* Largest movie libraryinthe Arab world.

[ ]

Largest producer and distributor of films.

® Rankedin Forbes Top 5 Regional Brands.
Rotana is global in vision, scope and reach.
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INEWACEsS Siam Co ercial Ba

As the first Thai bank, established by Royal Charter in 1906, SCB has a unique heritage and long history of providing exemplary services to
its customers. In its 104-year history, the Bank has survived times of great adversity, which have included economic depression, bank
failures, revolutions, and wars. Under circumstances not entirely of its own making, 5CB has come close to the brink on more than one
occasion, but was able to re-establish itself through the hard work of its employees and the perseverance of its shareholders and
customers. For the most part, the Bank has enjoyed stunning growth and prosperity, reflecting the country’s emergence as a regional

economic power,

SINGAPORE > Singapore Airlines
AIRLINES

Singapore Airlines has come a long way since our founding in 1972, evolving from a regional airline to one of the most respected travel
brands around the world. We fly one of the youngest aircraft fleets in the world to destinations spanning a network spread over five
continents, with our Singapore Girl as our internationally-recognisable icon providing the high standards of care and service that
customers have come to expect of us.

We have made a habit of leading the way, and along the way developed a reputation for being an industry trendsetter. Our ever-growing
list of industry-leading innovations includes the following firsts:

*  Firstto offer free headsets, a choice of meals and free drinks in Economy Class, in the 1970s

* Firsttointroduce satellite-based inflight telephones in 1991

* Firsttoinvolve a comprehensive panel of world-renowned chefs, the International Culinary Panel, in developing inflight mealsin 1998
®*  Firsttooffer audio and video on demand (AVOD) capabilities on Krisworld in all classes in October 2001

®*  Firstto operate the world’s longest non-stop commercial flight between Singapore and Los Angeles in February 2004 on the A340-500,
and then surpassing the record (in terms of distance) later that year with the non-stop service to New York (Newark), in June 2004

®*  Firsttoflythe A380 from Singapore to Sydney on 25 October 2007

Smart Communications, Inc.

Smart Communications, Inc. is the Philippines' leading wireless services provider with 45.6 million subscribers on its GSM network as of
end-December 2010.

Smart has built a reputation for innovation, having introduced world-first wireless data services, including mobile commerce services such
as Smart Money, Smart Load and Smart Padala. Smart also offers 3G and HSPA services. Its Smart Link service provides communications to
the global maritime industry. Smart Broadband, Inc., a wholly-owned subsidiary, offers a wireless broadband service, Smart BRO, with
1.35 million subscribers as of end-December 2010. Smart is a wholly-owned subsidiary of the Philippines’ leading telecommunications
carrier, the Philippine Long Distance Telephone Company.
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Starbucks Coffee Company

Since 1971, Starbucks Coffee Company has been committed to ethically sourcing and roasting the highest quality arabica coffee in the
world. Today, with stores around the globe, the company is the premier roaster and retailer of specialty coffee in the world. Through our
unwavering commitment to excellence and our guiding principles, we bring the unique Starbucks Experience to life for every customer

through every cup. To share in the experience, please visit us in our stores or online at www.starbucks.com.

StarHub Pte. Ltd.
StarHub

StarHub is Singapore's fully-integrated info-communication company, offering a full range of information, communications and
entertainment services for both consumer and corporate markets. Launched in 2000, StarHub has become one of Singapore's most
innovative info-communications providers, and the pioneer in 'hubbing' - the ability to deliver unique integrated and converged services
to all its customers, over its advanced mobile, residential broadband, pay TV and fixed networks. On Singapore’s fibre-based Next
Generation Nationwide Broadband Network, StarHub also offers a broad range of home and business broadband plans along with a host

of advanced media-rich value-added services. More information at www.starhub.com.

oy

1-M Telekom Malaysia Berhad (TM)

Telekom Malaysia Berhad (TM), Malaysia’s broadband champion and leading integrated information and communications group, offers a
comprehensive range of communication services and solutions in broadband, data and fixed-line. As a market leader, TM is driven by
stakeholder value creation in a highly competitive environment. The Group places emphasis on delivering an enhanced customer
experience via continuous customer service quality improvements and innovations, whilst focusing on increased operational efficiency
and productivity.

Leveraging on our extensive global connectivity, network infrastructure and collective expertise, TM is well positioned to propel Malaysia
as a regional Internet hub and digital gateway for South-East Asia. TM remains steadfast in its transformation into a new generation
communications provider to deliver an enhanced and integrated digital lifestyle to all Malaysians, and opening up possibilities through

connection, communication and collaboration, towards our shared vision of elevating the nationinto a high-income economy.

TM is also a multiple corporate awards winner, having been recognised consistently for our high standards in Corporate Governance as
well as the Anugerah CSR Perdana Menteri for Best Workplace Practices two years consecutively, in 2009 and 2010. TM was most recently
honoured with 5 National Annual Corporate Report Awards (NACRA) 2010, notably the Platinum Award for CSR; and 4 Frost and Sullivan
Malaysia Excellence Awards 2011, including Best Broadband Service Provider of the Year.
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Telstra Corporation

Telstra is Australia's leading telecommunications and information services company, and one of the best known brands in the country.
Telstra offers a full range of services and competes in all Australian telecommunications markets, providing more than 8.5 million fixed line
and 11.4 million mobile services.

One of Telstra’s major strengths is the company’s vast geographical coverage across Australia through both fixed and mobile network
infrastructure. This infrastructure underpins the carriage of the majority of Australia's domestic and international voice and data
telephony traffic.

Telstra has a number of business interests in Asia, and owns 50% of Australia’s pay-TV company, FOXTEL®.

QZTHA{ Thai Airways International Public Company Ltd.

Thai Airways International Public Company Limited [THAI) is the designated national carrier of the Kingdom of Thailand. Founded in 1960,

THAI currently operates an average of 875 flights weekly on domestic, regional and intercontinental routes to 71 destinations in 37
countries.

In 2010, THAI carried a total of 17.5 million passengers and operated a fleet of 90 aircraft. As of December 31, 2010 the company’s total
assets were 293,760 million Baht, with a paid-up capital of2,182,771,917 shares at 10 Baht per share par value. The company is 51.03%
owned by the Royal Thai Government through the Ministry of Finance. THAI has of 24,367 employees.

The success of THAI in the 50 years of operation has been endorsed through countless international awards the airline has received. It is
regularly voted among the world's most admired carriers in research carried out by leading travel magazines and from Internet passenger
SUrveys.

Safety is THAI's top priority, where the Federal Aviation Administration (FAA) of the USA and the European Aviation Safety Agency (EASA)
recognize THAI's high maintenance standards. THAI is also a leader in other aspects of the aviation industry. THAI's cargo facility at
Suvarnabhumi Airport, and throughout Thailand, handles provides a full range of cargo handling services, carrying over one million tons of
airfreight annually for its own flights and for over 80 other airlines. While in the maintenance and engineering area, the reputation of
THAI's technical department is recognized for its efficiency in servicing the needs of its own fleet and aircraft of other airlines. The massive
flight kitchens in Bangkok produce up to 80,000 meals daily for THAI's own flights and for 50 customer airlines, making it the largest
commercial catering operationin Thailand.

THAI was one of the five founding members of the Star Alliance network, established in 1997 and the industry’s largest and most
comprehensive airline membership, boasting 27 carriers, serving 21,000 daily flights, 1,160 destinations in 181 countries.

Turner Broadcasting System Asia Pacific, Inc.

& '|'|I'|'|l"'|"|.:| IeT i'_-ll:ll"'ll.'lal'-ﬁ'

Turner Broadcasting System Asia Pacific, Inc. (TBSAP) creates and distributes award-winning, branded news and entertainment media
environments, on television and other platforms, around the Asia Pacific region and beyond. TBSAP's brands include CNN International,
CNNj (Japan), HLN, Cartoon Network, Boomerang, Pogo, TCM Turner Classic Movies, truTV and other innovative channels and
partnerships like WB and Imagine in India, QTV in South Korea, and MondoTV and Tabi in Japan. TBSAP is a wholly-owned subsidiary of
Turner Broadcasting System, Inc. (TBS), a Time Warner company.
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Walmart - < Walmart Asia

Asia

Walmart serves customers & members more than 200 million times per week at more than 9198 retail units under 60 different banners in 15
countries. With fiscal year 2010 sales of 5405 billion, Walmart employs 2.1 million associates worldwide. In Asia Walmart is present in Japan,
India & China. A leader in sustainability, corporate philanthropy & employment opportunity, Walmart ranked in the top ten among retailers in
Fortune Magazine’s 2010 Most Admired Companies survey.

Our History

Walmart was founded in 1962, with the opening of the first Walmart discount store in Rogers, Ark. The company incorporated as Wal-Mart
Stores, Inc., on Oct. 31, 1969. The company's shares began trading on OTC markets in 1970 & were listed on the New York Stock Exchange two
years later.

The company grew to 276 stores in 11 states by the end of the decade. In 1983, the company opened its first Sam'’s Club membership warehouse
& in 1988 opened the first supercenter -- now the company’s dominant format -- featuring a complete grocery in addition to general merch&ise.
Walmart became an international company in 1991 when it opened its first Sam's Club near Mexico City.

Our Purpose

Saving people money to help them live better was the goal that 5am Walton envisioned when he opened the doors to the first Walmart more
than 40 years ago. Today, this mission is more important than ever to our customers & members around the world. We work hard every day in all
our markets to deliver on this promise. We operate with the same level of integrity & respect that Mr. Sam put in place. It is because of these
values & culture that Walmart continues to make a difference in the lives of our customers, members & associates.

wego 0 Wego.com

travel search

Wego.com allows travellers to search for flights, hotels, packages, travel deals and travel research across 130+ travel websites in the time that it
normally takes to search just one. Wego searches travel websites in real-time so that the latest pricing and availability are shown. Travellers are
then linked through to partner websites to book. Wego.com was founded in 2005 by former executives from Intercontinental Hotels Group,
Yahoo!, Priceline & ZUJI. Investorsinclude News Digital Media & Tiger Global. For more information, please visit http://www.wego.com/about

Wing Tai Retail Wing Tai Retail

Wing Tai Retail operates the successful retail, apparel & lifestyle division of Singapore-listed Wing Tai Holdings Limited. With an impressive
portfolio of highly-visible fashion br&s like BCBG, Ben Sherman, Dorothy Perkins, Diva, Fox Fashion, G2000, Karen Millen, Maxstudio.com, Miss
Selfridge, Pumpkin Patch, Topshop/Topman, Uniglo, Warehouse, Wallis, Adidas for sports & Cova & Yoshinoya for F&B, this leading retailer with
over 130 retail outlets in Singapore offers leading designs, exceptional value & fresh in-store experiences for its valued customers. Highest
industry awards & accolades recognize Wing Tai Retail for its achievements in product quality, excellent customer service & innovative retail
experiences.

GO Ogle Google Inc.

Google's innovative search technologies connect millions of people around the world with information every day. Founded in 1998 by Stanford
Ph.D. students Larry Page & Sergey Brin, Google today is a top web property in all major global markets. Google's targeted advertising program
provides businesses of all sizes with measurable results, while enhancing the overall web experience for users. Google is headquartered in
Silicon Valley with offices throughout the Americas, Europe & Asia.
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7 Tﬁ#ﬂ o Tenaga Nasional Berhad

Tenaga Nasional Berhad (TNB) is the largest electricity utility in Malaysia with almost RM74.1 billion in assets. The company is listed on the main
board of Bursa Malaysia with a customer base of estimated 7.9 million. TNB plays an integral role in the national, economic and social prosperity of
the country by providing reliable and efficient services.

TNB's core businesses are in the generation, transmission and distribution of electricity. In Peninsular Malaysia, TNB is a major contributor to the
totalindustry capacity through six thermal stations and three major hydroelectric schemes.

The Company also manages and operates a comprehensive transmission network — the National Grid. TNB's distribution network is managed
through a comprehensive distribution system, customer service centres and call management centres.

To ensure the Company’s continued service excellence and to support its strategic vision of global leadership, employee competencies are
continuously enhanced through structured programmes. As a responsible corporate citizen, TNB also places great emphasis on its engagement with
the community to ensure society gains and benefits from its efforts.

n
+ BPI BPI

Let’s make it easy.

BPI (Bank of the Philippine Islands), Southeast Asia’s first bank, spans 160 years of banking experience making it the country’s beacon of financial
confidence. Drawing strength from its very strong reputation of trust and stability, BPI aims to democratize financial progress to as many Filipinos as
possible as embodied inits “Let’s Make It Easy” brand slogan.

BPI makes it easy for customers by providing affordable tailor-fit financial solutions & services delivered in the most convenient manner by its multi-
channel access of branch, ATM, internet, phone, & mobile banking. BPIl is also known as a pioneer of banking innovations that change the landscape
of Philippine banking. As BPI celebrates its 160th year, the brand succeeds in continuing to make itself relevant to the markets it serves through a
deep understanding of its customers, a well-differentiated brand positioning and cohesive, consistent messaging across products and services.

(m) Mastercard

MasterCard
Worldwide

As a leading global payments company, MasterCard Worldwide prides itself on being at the heart of commerce, helping to make life easier and more
efficient for everyone, everywhere. MasterCard serves as a franchisor, processor and advisor to the payments industry, and makes commerce
happen by providing a critical economic link among financial institutions, governments, businesses, merchants, and cardholders worldwide. In 2010,
52.7 trillion in gross dollar volume was generated on its products by consumers around the world. Powered by the MasterCard Worldwide Network —
the fastest payment processing network in the world — MasterCard processes over 23 billion transactions each year and has the capacity to handle
160 million transactions per hour, with an average network response time of 130 milliseconds and with 99.99 percent reliability. MasterCard
advances global commerce through its family of brands, including MasterCard®, Maestro®, and Cirrus®; its suite of core products such as credit,
debit, and prepaid; and its innovative platforms and functionalities, such as MasterCard PayPass™ and MasterCard inControl®. MasterCard serves
consumers, governments, and businesses in more than 210 countries and territories. For more information, please visit us at www.mastercard.com.

TBWA\ TBWA

TBWA Worldwide (www.tbwa.com) creates Disruptive ideas expressed through Media Arts for global clients, including ABSOLUT, Accenture, adidas,
Apple, Energizer, GSK, Henkel, Infiniti, McDonald’s, Michelin, Nissan, Pernod Ricard, Pfizer, Roche, Standard Chartered Bank, Singapore Airlines and
Visa. TBWA is ranked as a Top-Ten worldwide advertising agency, and was recognized by Advertising Age in 2010 as the "Best International Network of
the Decade. TBWA has 274 offices in 100 countries, and over 11,000 employees worldwide.
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CEO OF THE YEAR

= RANA KAPOOR, Managing Director and CEO, Yes Bank Ltd.

- ANIL KHANNA, Managing Director, Blue Dart Express Ltd.

« SUSHIL KUMAR SAYAL, Chief Executive Officer & Director,
Alpha G:Corp Development Pvt. Ltd.

LIFETIME ACHIEVEMENT AWARD

= DR. BANDI PARTHASARADHI REDDY, Chairman and Managing Director,
Hetero Drugs Ltd.

= MEHUL CHOKSI, Chairman and Managing Director, Gitanjali Group

= M. P. RAMACHANDRAN, Promoter Chairman & MD, Jyothy Laboratories Ltd.

OUTSTANDING CONTRIBUTION TO MARKETING STRATEGY

= NITA KAPOOR, Executive Vice President-Marketing and Corporate Affairs,
Godfrey Phillips India Ltd.

BRAND LEADERSHIP AWARD

= P. BALAJI, Managing Director, Sony Ericsson India Pvt. Ltd.

OUTSTANDING CONTRIBUTION TO CORPORATE COMMUNICATION

« AMEER ISMAIL, Executive Director, Lintas India Pvt. Ltd.

CORPORATE COMMUNICATION PROFESSIONAL OF THE YEAR

« HARMANJIT SINGH, General Manager, Corporate Affairs,
Godfrey Phillips India Ltd.

PR PROFESSIONAL OF THE YEAR

= AJAY GARKAL, Principal Associate, PR Grid

AWARD FOR EXCELLENCE IN BRAND COMMUNICATION

= SANJEEV PASRICHA, Managing Director, C.S. Direkt Events & Exhibitions Pvt. Ltd.
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MARKETING PROFESSIONAL OF THE YEAR

H KUMAR, Executive Director-Corporate Strategy and Planning,
Hindustan Petroleum Corporation Ltd.

NANDANA A. WICKRAMAGE, Group Director & Head of Marketing and Sales,
Ceylon Biscuits Ltd.

ABHRA RAJIB BANERJEE, VP Marketing, Century Plyboards () Ltd.

AMBIKA SHARMA, National Head, Jagran Solutions

SNEHAL MANTRI, Director Marketing, Mantri Developers

CHANDRASHEKHAR PITRE, Sr. Director - Marketing (South Asia),
DHL Express India Pvt. Ltd.

BRAND LEADERSHIP AWARD

SANJAY TRIPATHI, Executive VP-Marketing and Direct Channel, HDFC life

RAJESH CHAKRABARTI, Chief Marketing Officer, Reliance Comercial Finance

KETAN KULKARNI, VP & Head-Marketing, Corporate Communications &
Sustainability & Sr. Advisor First -Choice, Blue Dart Express Ltd.

VINEET KANAUJIA, GM-Marketing, Safexpress Pvt. Ltd.

S ROY CHOUDHURY, Chairman and Managing Director,

Hindustan Petroleum Corporation Ltd.

PRODIPTA SEN, Executive Director - Marketing, Retail & Corporate Affairs,
Alpha G:Corp Development Pvt. Ltd.

AJAY TRIGUNAYAT, Head - Movies Now - Zoom Entertainment Network Ltd.

SACHDEV RAMAKRISHNAN, Marketing Director, Steria India Ltd.

BRAND BUILDER OF THE YEAR

SHIVNATH THUKRAL, Group President - Corporate Branding & Strategic Initiatives,
Essar Group

THE BRAND MANAGER OF THE YEAR

SAMRAT SOM, Brand Manager, Louis Philippe Footwear & Marketing Head,
Creative Director, Louis Philippe Madura Fashion and Lifestyle
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YOUNG ACHIEVER OF THE YEAR

= AMBIKA SHARMA, National Head, Jagran Solutions

= ADITYA SEKHAR, Chief Strategic Officer, Micro Technologies India

= RAMEET ARORA, Sr. Director Marketing, McDonald's India

= GAMIKA DE SILVA, Marketing Manager, Postpay & Mobile Broadband,
Etisalat Lanka Pvt. Ltd.

= AMEERA SHAH, Managing Director & CEO, Metropolis Healthcare Ltd.

= SMITA THORAT, Co-Founder & CEOQ, iProperty.com India

= AMRITA SINGH, Business Head, Van Heusen Woman & Non Apparel,
Madura Fashion and Lifestyle

ENTERTAINMENT CHANNEL OF THE YEAR

= Star Plus (Star India Pvt. Ltd.)

NEWS CHANNEL OF THE YEAR

= Star News (Media Content & Communication Services Ltd.)

RADIO CHANNEL OF THE YEAR

= 94.3 My FM - Jiyo Dil Se (D.B. Corp. Ltd. - Radio Division)

INTERNATIONAL NEWSPAPER OF THE YEAR

= Dainik Bhaskar

BEST MARKETING CAMPAIGN OF THE YEAR

= News Nahi Sirf Star News Dekhiye - Star News

= Reliance Commercial Finance and Reliance Home Finance Marketing Campaign 2010-11

Contd.....
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= Nokia N8 Launch (Jagran Solutions)
= Learn with Yahoo! (Jagran Solutions)
= Cloud Power Campaign (Microsoft Singapore Pte. Ltd.)
= Energizing Mumbai (Tata Power)
= HP Bhar-Bhar Ke Jeeto! Fill to win offer (Hindustan Petroleum Corporation Ltd.)
= AlphaOne (Amritsar) (Alpha G:Corp Development Pvt. Ltd.)
= |norbit Pune Launch (Inorbit Malls India Pvt. Ltd.)
= Zoom Entertainment Network Ltd. (Movies Now)
= Rishta Wohi, Soch Nayi - Star Plus (Star India Pvt. Ltd.)
= The Wedding Jeweller (Tanishq)
= Koshish Dil Se (D.B. Corp. Ltd. - Radio Division)
= Godrej Prakriti - Kolkata (Godrej Properties Ltd.)
= Let's Begin Campaign (Essar)
= |CC Cricket World Cup Activation (LG Electronics Pvt. Ltd.)
= Claim Service Campaign (ICICI Lombard General Insurance Company Ltd.)
= The Power of Sharing (Steria India Ltd.)
= Absolute Return Fund (Edelweiss)

= Customer First (DHL Express India Pvt. Ltd.)

AGENCY OF THE YEAR (AD, DIGITAL, OUTDOOR)

= Jagran Solutions
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SHOPPING CENTRE AWARD

= AlphaOne (Ahmedabad) (Alpha G:Corp Development Pvt. Ltd.)

IMPACTFUL RETAIL DESIGN AND MERCHANDISING

= Project-Landmark (FITCH)

= AlphaOne, Ahmedabad (Alpha G:Corp Development Pvt. Ltd.)
= Odel PLC

= Tanishq (Titan Industries)

BEST INNOVATIVE RETAIL LAUNCH OF THE YEAR

« Mahindra Retail Pvt. Ltd.

AWARD FOR BEST USE OF SOCIAL MEDIA IN MARKETING

= Max New York Life Insurance Co. Ltd.

Microsoft Singapore Pte. Ltd.

AlphaOne, Amritsar - (Alpha G:Corp Development Pvt. Ltd.)

Tanishg-Titan Industries

Mantri Developers Pvt. Ltd.

BEST LOYALTY PROGRAM

= Blue Points (Blue Dart Express Ltd.)
= Club HP (Hindustan Petroleum Corporation Ltd.)
= Anuttara (Tanishq - Titan Industries)

= Stripes Club (DHL Express India Pvt. Ltd.)

Canon the No. 1 Document Management Company in India is a partner with CMO Asia Awards for Excellence in Branding & Marketing



mw o _ e .= _ . .
2 CMO Asia Awards For Lxcellence in Branding & FMarketing

BEST IN-HOUSE MAGAZINE

= Navodaya (North Delhi Power Ltd.)
Signature (Mantri Developers Pvt. Ltd.)

Transmission Lines (Tata Power)

Fasttrack (Safexpress Pvt. Ltd.)

Alpha Times (Alpha G:Corp Development Pvt. Ltd.)
The Mahindra Newsletter (Mahindra & Mahindra)
Samvad (DB Corp Ltd.)

People First (DHL Express India Pvt. Ltd.)

AWARD FOR BRAND EXCELLENCE IN [Media]

= Star News-Star Anchor Hunt

AWARD FOR BRAND EXCELLENCE IN [Banking, Financial Services & Insurance (BFSI)]
« Reliance Commercial Finance

Yes Bank Ltd.

Punjab National Bank

Janashakthi Insurance Plc.

ICICI Lombard General Insurance Company Ltd.

Edelweiss Absolute Return Fund

DIGITAL ENTREPRENEUR OF THE YEAR

= Rammohan Sundaram, CEO and MD, Networkplay.in

AWARD FOR BRAND EXCELLENCE IN [Logistics]

« Blue Dart Express Ltd.
= DHL Express India Pvt. Ltd.
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AWARD FOR BRAND EXCELLENCE IN [Beverages/Dairy Products & Confectionary Snacks]

= Kraft Foods Asia Pacific Pte. Ltd.

= Ritzbury (CBL Foods International (Pvt) Ltd.)
= Tiara (CBL Foods International (Pvt) Ltd.)

= Munchee (Ceylon Biscuits Ltd.)

= Lankasoy (Ceylon Biscuits Ltd.)

AWARD FOR BRAND EXCELLENCE IN [Construction and Real Estate]

= Mantri Developers Pvt. Ltd.

= Artha Property

AWARD FOR BRAND EXCELLENCE IN [Fashion, Lifestyle and Jewellery]
= Nakshatra - Gitanjali Group

AWARD FOR BRAND EXCELLENCE IN [Business Process Outsourcing (BPO)]
« Infosys BPO

AWARD FOR BRAND EXCELLENCE IN [Information Technology]
= Microsoft Singapore Pte. Ltd.

= Brocade Communications Singapore Pte. Ltd.
= Steria India Ltd.
= AVOWS Technologies Sdn Bhd

AWARD FOR BRAND EXCELLENCE IN [Internet Business]

= HomeShop18

AWARD FOR BRAND EXCELLENCE IN [Service/Hospitality]

« Hindustan Petroleum Corporation Ltd.

ASIA’S BEST BUSINESS MAGAZINE

= Business & Economy

Canon the No. 1 Document Management Company in India is a partner with CMO Asia Awards for Excellence in Branding & Marketing
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BRAND LEADERSHIP AWARD

PUDJIANTO, Vice President and Director, PT Sumber Alfaria Trijaya

MANEESH SAH, Marketing Director (South East Asia), Towers Watson
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WOMAN SUPER ACHIEVER AWARD

Hosted by Associate Supporter Strategic Partners Qificial Logistic Partners Endorsed by

MICHELE LUM, Marketing Director, Malaysia, Fujitsu Malaysia Sdn. Bhd.
LOI LIANG TOK, Chief Operating Officer, GCH Retail (Malaysia) Sdn. Bhd.
OTARA GUNEWARDENE, Chief Executive Officer, ODEL

RITA SIM, Executive Director, Sin Chew Media Corporation Bhd.

JENNY SIM HUI KEOW, Managing Director, Minor Food Group China
MARGARET LIM, Executive Chairman, Aegis Media Malaysia

KIM FAULKNER, Chief Executive Officer, Activiste Pte. Ltd.

JESSICA TAN, Managing Director, Microsoft Operations Pte. Ltd.

Dr. JANNIE CHAN SIEW LEE, Executive Vice Chairman, The Hour Glass Ltd.

ANGIE FLAMINIANO, Chief Marketing Officer, Del Monte Foods Philippines

SONYA MADEIRA STAMP, Managing Partner, Rice Communications Pte. Ltd.

LEE HUEI CHERN, Marketing Director, Sentosa Leisure Group

CHARO SANTOS-CONCIO, President and COO, ABS-CBN Corporation.
NANCY LIEW, Founder & Group MD, Marrybrown Sdn. Bhd.

FANNY LAI, Group CEO, Wildlife Reserves Singapore

IMPORTANT MOTE

* Category Award are applicable only in some cases not in all cases.

= The Report is right at the time of going to printing. Any Additions
or alterations made thereafter will be announced later
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